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Abstract: The purpose of this study is (1) describing and analyzing the significance of the simultaneous influence 

of entrepreneurial orientation and internal resources on the business performance of home industry emping melinjo 

in Pojok Village, (2) describing and analyzing the significance of the influence of entrepreneurial orientation on 

the business performance of MSMEs home industry emping melinjo in Pojok Village, (3) describing and analyzing 

the significance of the influence of internal resources on the business performance of MSMEs home industry 

emping melinjo in The Corner Village. This research was conducted in Pojok Village, Ngantru Subdistrict, 

Tulungagung Regency with a sample number of 55 people. The results of the study There is a significant influence 

simultaneously entrepreneurial orientation and internal resources on the business performance of MSMEs home 

industry emping melinjo in The Corner Village, Ngantru Subdistrict, Tulungagung Regency. There is a positive 

and significant influence of entrepreneurial orientation on the business performance of MSMEs home industry 

emping melinjo in Pojok Village, Ngantru Subdistrict, Tulungagung Regency. There is a positive and significant 

influence of internal resources on the business performance of MSMEs home industry emping melinjo in Pojok 

Village, Ngantru Subdistrict, Tulungagung Regency. 
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INTRODUCTION 

The entrepreneurial orientation itself has the 

understanding as the orientation of the company's 

strategy in entrepreneurship to gain a competitive 

advantage with indicators of decision making, 

practice and methods (Risnawati and Noermijati, 

2008), the tendency of individuals to innovate, 

proactive and willing to take risks to start or manage 

a business (Ginsberg, 2011). Entrepreneurial 

orientation is a corporate value system that 

determines the direction of motion or strategy of the 

company, has 5 (five) dimensions, namely: 

innovativeness, risk-taking, proactiveness, 

competitive aggressiveness, and autonomy 

(Lumpkin and Dess, 2006).  

Meanwhile, Internal Resources is the owner of 

various assets of the company (including MSMEs) 

which is a source of strength of the company 

internally to run the company to achieve profit. 

Internal resources include all financial, physical, 

human, and corporate culture assets used by the 

company to develop, create, and sell its products or 

services (Kuncoro, 2018). 

Explanation of theoretical and empirical 

conception of the interrelationship of 

entrepreneurial orientation and internal resources 

with business performance (no exception to the 

business performance of MSMEs) as explained 
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above, provides an understanding that to be able to 

survive and have a competitive advantage of course 

MSMEs should not only focus on product quality 

alone. MSMEs should also be able to apply 

entrepreneurial orientation while optimizing the 

utilization of internal resources owned to realize the 

better business performance of MSMEs. That is, the 

good business performance of MSMEs will certainly 

open the opportunity for MSMEs to be superior in 

competition for the market when compared to other 

competitors, no exception the existence of MSMEs 

located in the administrative area of Tulungagung 

Regency. 

However, the existence of MSMEs in the 

Tulungagung regency is also inseparable from the 

classic problems as happened to other MSMEs that 

make the development of MSMEs less optimal. The 

main problem that occurs is the low quality of 

human resources (HR), both from the point of view 

of knowledge and skills owned to have an impact on 

the management of MSMEs that are less qualified 

and impressed as a business entity. The obstacles 

faced by MSMEs in Tulungagung regency are also 

related to capital, marketing distribution, and the 

low absorption capability of information 

technology. In terms of capital, the average MSMEs 

have difficulty in managing capital turnover due to 

the limited amount of business capital owned. While 

this MSMEs every day must continue to do 

production even if they do not get orders or sales to 

customers. Related to marketing distribution, the 

low quality of human resources of MSMEs makes it 

less able to segment the market so that it does not 

have the right marketing strategy. These problems 

are also common in MSMEs home industry emping 

melinjo in Pojok Village, Ngantru Subdistrict, 

Tulungagung Regency. 

 

RESEARCH METHODS  

This research method uses descriptive 

quantitative approaches with survey methods. This 

research was conducted in Pojok Village, Ngantru 

Subdistrict, Tulungagung Regency, the 

determination of samples used is purposive 

sampling nonprobability technique, with 

Consideration (1). The home industry emping 

melinjo businesses that have been running the 

business for at least 10 (ten) years (2). Melinjo home 

industry emping business that has been registered in 

the Office of Cooperatives and MSMEs 

Tulungagung Regency. Based on these 

considerations, the number of samples in each 

Ngadirejo village is as many as 47 people and 

Sumber Hamlet as many as 8 people, so the total 

number of research samples is 55 people. 

Data collection in this study is through 

questionnaire techniques and documentation. The 

instruments in this study were questionnaires with 

Likert 1-5 scale measurements that have been tested 

for the validity of Pearson Product Moment and 

Alpha Cronbach reliability tests. The data analysis 

method in this study used multiple linear regression 

statistics, dominant coefficient test (R2), and 

continued with hypothesis testing with F-test and t-

test. 

RESULTS AND DISCUSSION 

1. Research Instrument Test Results 

Testing of research instruments in the form of 

validity tests and questionnaire reliability tests were 

conducted on a research sample of 55 people. 

Questionnaire validity test with the number of 

respondents (n) 55 people at the level of significance 

(α) = 5%, degree of freedom value (d.f) with the 

formula n - 2 is 55 - 2 = 53. Thus the table value of 

product-moment is 0.261. 

Table 1. Questionnaire Validity Test Results 

Overview 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Primary Data Processed, 2021 

The test results of the UMKM Business 

Performance variable questionnaire with a total of 

22 statements showed that all questionnaire items 

were declared valid (rxy > 0.261). The items of the 

Entrepreneurship Orientation variable questionnaire 

with a total of 10 statements indicate that all 

questionnaire items are declared valid (rxy > 0.261). 

Furthermore, the testing of internal resource variable 

Variabele Grain rxy rtabel 
Criteria               

(rxy ≥ rtabel) 
Decision 

Business Performance 

of MSMEs (Y) 

Y1 0,650 0,261 0,650 Valid 

Y2 0,450 0,261 0,450 Valid 

Y3 0,546 0,261 0,546 Valid 

Y4 0,845 0,261 0,845 Valid 

Y5 0,847 0,261 0,847 Valid 

Y6 0,801 0,261 0,801 Valid 

Y7 0,600 0,261 0,600 Valid 

Y8 0,710 0,261 0,710 Valid 

Y9 0,837 0,261 0,837 Valid 

Y10 0,742 0,261 0,742 Valid 

Y11 0,830 0,261 0,830 Valid 

Y12 0,799 0,261 0,799 Valid 

Y13 0,691 0,261 0,691 Valid 

Y14 0,795 0,261 0,795 Valid 

Y15 0,520 0,261 0,520 Valid 

Y16 0,611 0,261 0,611 Valid 

Y17 0,774 0,261 0,774 Valid 

Y18 0,754 0,261 0,754 Valid 

Y19 0,619 0,261 0,619 Valid 

Y20 0,661 0,261 0,661 Valid 

Y21 0,656 0,261 0,656 Valid 

Y22 0,696 0,261 0,696 Valid 

Entrepreneurial 

Orientation (X1) 

X1.1 0,730 0,261 0,730 Valid 

X1.2 0,567 0,261 0,567 Valid 

X1.3 0,647 0,261 0,647 Valid 

X1.4 0,804 0,261 0,804 Valid 

X1.5 0,804 0,261 0,804 Valid 

X1.6 0,750 0,261 0,750 Valid 

X1.7 0,714 0,261 0,714 Valid 

X1.8 0,658 0,261 0,658 Valid 

X1.9 0,793 0,261 0,793 Valid 

X1.10 0,680 0,261 0,680 Valid 

Internal Resources 

(X2) 

X2.1 0,697 0,261 0,697 Valid 

X2.2 0,737 0,261 0,737 Valid 

X2.3 0,633 0,261 0,633 Valid 

X2.4 0,821 0,261 0,821 Valid 

X2.5 0,775 0,261 0,775 Valid 

X2.6 0,797 0,261 0,797 Valid 

Valid X2.7 0,669 0,261 0,669 

X2.8 0,804 0,261 0,804 Valid 

X2.9 0,825 0,261 0,825 Valid 

X2.10 0,807 0,261 0,807 Valid 

X2.11 0,787 0,261 0,787 Valid 

X2.12 0,819 0,261 0,819 Valid 

X2.13 0,655 0,261 0,655 Valid 

X2.14 0,810 0,261 0,810 Valid 
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questionnaire items with a total of 14 statements also 

showed that all questionnaire statement items were 

declared valid (rxy > 0.261). Thus all questionnaire 

items are considered worthy to be used as 

instruments (tools) data collectors in this study. 

Questionnaire reliability testing is conducted 

using the Alpha Cronbach method. Decision making 

related to the reliability or not the questionnaire item 

is determined based on the criteria of coefficient ri ≥ 

0.6 then the instrument or questionnaire is declared 

reliable (Arikunto, 2016). 

Table 2. Questionnaire Reliability Test Results 

Overview 

 

 

 

Source: Primary Data Processed, 2021. 

Questionnaire reliability test results showed 

that the Alpha Cronbach value for all research 

variables was greater than 0.6. Alpha Cronbach 

value comparison for each questionnaire is a 

variable questionnaire of MSME Business 

Performance (0.948 > 0.6); Entrepreneurship 

Orientation variable questionnaire (0.890 > 0.6); 

Internal Resources variable questionnaire (0.942 > 

0.6). Thus, each questionnaire variable of this study 

is declared reliable so that it is feasible to be used as 

a data collection instrument in this study. 

 

2. Distribution of Questionnaire Score 

Frequency 

 Respondents who were samples in this study 

numbered 55 people, namely the MSMEs home 

industry emping melinjo in The Corner Village. 

Based on the results of the dissemination of 

questionnaires to respondents will then be presented 

a description of the respondent's answer in the 

distribution of each questionnaire of research 

variables, namely Business Performance of 

MSMEs, Entrepreneurial Orientation, and Internal 

Resources.  

a. Distribution of Frequency Of UMKM Business 

Performance Variable Questionnaire Score (Y) 

The frequency distribution table of MSMEs 

Business Performance (Y) variable questionnaire 

scores above explains the distribution of respondents 

answers to the statements on the variable 

questionnaire item UMKM business performance 

home industry emping melinjo in The Corner 

Village. Overall, the MSMEs Business Performance 

variable has an average score of 4.27. Following the 

criteria set based on the scale range, the variable 

Business Performance of MSMEs home industry 

emping melinjo in Pojok Village falls into the good 

category. 

 

Table 3. Frequency Distribution of MSMEs 

Business Performance Variable 

Questionnaire Score (Y) 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Primary Data Processed, 2021 

 

b. Distribusi Frekwensi Skor Kuisioner Variabel 

Orientasi Kewirausahaan (X1)  

 

Table 4. Frequency Distribution of Entrepreneurial 

Orientation Variable Questionnaire Score 

(X1) 

 

 

 

 

 

 

 

 

Source: Primary Data Processed, 2021 

 The frequency distribution table of the 

Entrepreneurship Orientation variable questionnaire 

score (X1) above explains the distribution of the 

respondents answer to the statements on the item of 

the Entrepreneurship Orientation variable 

questionnaire of the UMKM home industry emping 

melinjo in The Corner Village. Overall, the 

Entrepreneurial Orientation variable has an average 

score of 4.32. Under the criteria of the scale range, 

the variable Orientation of Entrepreneurship of 

msmes home industry emping melinjo in The Corner 

Village belongs to the good category.  

c. frequency Distribution of Internal Resource 

Variable Questionnaire Scores (X2) 

 

 

No Variabele 
Coefficient 

ri 
Criteria Description 

1. Business Performance of 
MSMEs (Y) 

0,948 0,948 > 0,6 Reliabel 

2. Entrepreneurial Orientation (X1) 0,890 0,890 > 0,6 Reliabel 

3. Internal Resources (X2) 0,942 0,942 > 0,6 Reliabel 

Grain 
Frequency and Percentage 

Average 
STS % TS % N % S % SS % 

Y.1 - - 2 3,6 3 5,5 20 36,4 30 54,5 4,42 

Y.2 - - - - 6 10,9 27 49,1 22 40,0 4,29 

Y.3 - - - - 4 7,3 24 43,6 27 49,1 4,42 

Y.4 - - - - 3 5,5 26 47,3 26 47,3 4,42 

Y.5 - - - - 3 5,5 31 56,4 21 38,2 4,33 

Y.6 - - - - 10 18,2 25 45,5 20 36,4 4,18 

Y.7 - - 2 3,6 3 5,5 23 41,8 27 49,1 4,36 

Y.8 - - - - 7 12,7 28 50,9 20 36,4 4,24 

Y.9 - - - - 3 5,5 32 58,2 20 36,4 4,31 

Y.10 - - - - 8 14,5 27 49,1 20 36,4 4,22 

Y.11 - - - - 3 5,5 29 52,7 23 41,8 4,36 

Y.12 - - - - 2 3,6 29 52,7 24 43,6 4,40 

Y.13 - - - - 5 9,1 28 50,9 22 40,0 4,31 

Y.14 - - - - 9 16,4 27 49,1 19 34,5 4,18 

Y.15 - - 3 5,5 6 10,9 18 32,7 28 50,9 4,29 

Y.16 - - - - 8 14,5 30 54,5 17 30,9 4,16 

Y.17 - - - - 5 9,1 30 54,5 20 36,4 4,27 

Y.18 - - - - 12 21,8 24 43,6 19 34,5 4,13 

Y.19 - - 2 3,6 4 7,3 22 40,0 27 49,1 4,35 

Y.20 - - - - 11 20,0 26 47,3 18 32,7 4,13 

Y.21 - - - - 7 12,7 30 54,5 18 32,7 4,20 

Y.22 - - - - 13 23,6 25 45,5 17 30,9 4,07 

Average Total 4,27 

Scale Range Category Good 

 

Grain 
Frequency and Percentage 

Average 
STS % TS % N % S % SS % 

X1.1 - - 2 3,6 3 5,5 20 36,4 30 54,5 4,42 
X1.2 - - - - 6 10,9 27 49,1 22 40,0 4,29 
X1.3 - - - - 4 7,3 24 43,6 27 49,1 4,42 
X1.4 - - - - 3 5,5 26 47,3 26 47,3 4,42 
X1.5 - - - - 3 5,5 31 56,4 21 38,2 4,33 
X1.6 - - - - 10 18,2 25 45,5 20 36,4 4,18 
X1.7 - - 2 3,6 3 5,5 23 41,8 27 49,1 4,36 
X1.8 - - - - 7 12,7 28 50,9 20 36,4 4,24 
X1.9 - - - - 3 5,5 32 58,2 20 36,4 4,31 
X1.10 - - 5 14,3 8 14,5 27 49,1 20 36,4 4,22 

AverageTotal 4,32 

Scale Range Category Good 
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Table 5. Frequency Distribution of Internal 

Resource Variable Questionnaire Scores 

(X2) 

Source: Primary Data Processed, 2021 

 Overall, the Internal Resources variable has an 

average score of 4.30. Following the criteria of the 

scale range, internal resources variables owned by 

MSMEs home industry emping melinjo in The 

Corner Village is included in the good category. 

This provides an understanding that the average 

MSMEs have good and adequate internal resources 

when measured based on aspects of financial capital, 

physical capital, human capital, technology capital, 

and organizational capital. The rest of MSMEs also 

have competitive advantages as criteria VRIN 

(Valuable, Rare, Imperfect Imitability, and Non-

Substitution). 

3. Data Analysis 

The data analysis in this study was conducted 

based on the conception of inferential statistics that 

were later used to test the research hypothesis. The 

data analysis in this study uses multiple linear 

regression methods which will be followed by 

hypothesis testing using F-test and t-test. 

a) Descriptive analysis results 

Descriptive statistics in this study include 

minimum and maximum values, mean, and standard 

deviation (std. deviation) of each MSMEs Business 

Performance variable (Y), Entrepreneurship 

Orientation variable (X1) and Internal Resource 

variable (X2). 

The results of the analysis showed a mean 

value of 94.04 with a standard deviation of 10.35. 

The mean value is greater than the standard 

deviation which means it represents good data 

because the average variable data of MSMEs 

Business Performance has a low deviation rate or 

data is homogeneous (evenly distributed). if the 

standard deviation value is greater than the mean 

means that the data distribution varies 

(heterogeneous) or the average data has a high 

degree of deviation so that the data is abnormal. 

Table 6. Overview of Descriptive Statistical 

Calculation Results. 

Source. Research analysis results (2021) 

MSMEs Business Performance Variable (Y) 

Entrepreneurial Orientation Variable (X1) 

The results of the analysis showed a mean 

value of 43.18 with a standard deviation of 4.72. The 

mean value is greater than the standard deviation 

that represents this variable data either because the 

average data of the Entrepreneurial Orientation 

variable has a low deviation rate or the data is 

homogeneous (evenly distributed). 

Internal Resource Variables  (X2) 

 The results of the analysis showed that the 

mean value was 60.15 with a standard deviation of 

7.26. The mean value is greater than the standard 

deviation that represents internal resource variable 

data either because the average data has a low 

deviation rate or the data is homogeneous (evenly 

distributed).  

b) Classic Assumption Test Results 

Normality Test 

A good regression model is if all research 

variables have data that is normally distributed or 

close to normal. The data normality test in this study 

was conducted using a Kolmogorov-Smirnov test. 

The basis of decision making on the normal or not 

of research data according to Ghozali (2016) is 

determined based on criteria if the value of Asymp. 

Sig. greater than the level of significance (p>0.05) 

then the data is normally distributed. The results of 

the Kolmogorov-Smirnov normality test can be seen 

in the following table.  

Table 7. Kolmogorov-Smirnov Test Result Output 

 
Source. Research analysis results (2021) 

Grain 
Frequency and Percentage 

Average 
STS % TS % N % S % SS % 

X2.1 - - - - 9 16,4 21 38,2 25 45,5 4,29 

X2.2 - - - - 4 7,3 29 52,7 22 40,0 4,33 

X2.3 - - - - 8 14,5 20 36,4 27 49,1 4,35 

X2.4 - - - - 7 12,7 24 43,6 24 43,6 4,31 

X2.5 - - - - 3 5,5 29 52,7 23 41,8 4,36 

X2.6 - - - - 11 20,0 21 38,2 23 41,8 4,22 

X2.7 - - 2 3,6 3 5,5 23 41,8 27 49,1 4,36 

X2.8 - - - - 9 16,4 27 49,1 19 34,5 4,18 

X2.9 

X2.10 

- 

- 

- 

- 

- 

- 

- 

- 

5 

9 

9,1 

16,4 

28 

27 

50,9 

49,1 

22 

19 

40,0 

34,5 

4,31 

4,18 

X2.11 - - - - 4 7,3 29 52,7 22 40,0 4,33 

X2.12 - - - - 6 10,9 24 43,6 25 45,5 4,35 

X2.13 - - - - 4 7,3 24 43,6 27 49,1 4,42 

X2.14 - - - - 12 21,8 22 40,0 21 38,2 4,16 

AverageTotal 4,30 

Scale Range Category Good 

 

Statistics 

 Entrepreneurial 
Orientation (X1) 

Internal 
Resources 

(X2) 

Business 
Performance 
of MSMEs (Y) 

N               Valid 55 
0 

43.18 
4.722 

31 
49 

2375 

55 
0 

60.15 
7.266 

41 
70 

3308 

55 
0 

94.04 
10.358 

70 
109 

5172 

                  Missing 
Mean 
Std. Deviation 
Minimum 
Maximum 
Sum 
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The results of the normality test data using the 

Kolmogorov-Smirnov test as in the coefficients 

output showed the value of Asymp. Gis is smaller 

than significance (0.710 > 0.05). Thus it can be 

concluded that the research data is normally 

distributed so that this will result in a good 

regression model. 

Heteroskedasticity Test 

The Heteroskedasticity test is conducted using 

the Glejser test. The working principle of the 

heteroskedasticity test using the Glejser test in this 

study is by regressing the free variables of 

Entrepreneurial Orientation (X1) and Internal 

Resources (X2) against residual Absolute values or 

Abs_RES. The basis of Glejser's test decision-

making is that if the value of significance (sig.) is 

smaller than 0.05, then the conclusion is that 

heteroskedasticity symptoms occur in regression 

models or homogeneous data (Ghozali, 2016). 

Glejser test results can be seen in the table below. 

 

Table 8. Glesjer Test Result Output 

Source. Research analysis results (2021) 

Heteroskedastisitas test results with Glejser Test 

as in coefficients output with variables bound 

Abs_RES to act as dependent variables. The output 

of the calculation shows that the significance value 

(sig.) of the Entrepreneurial Orientation variable 

(X1) is 0.136 and the significance value (sig.) of the 

Internal Resource variable (X2) is 0.093. The 

significance values (sig.) on both free variables are 

smaller than 0.05 (sig. > 0.05). Thus it can be 

concluded that the research data does not occur 

symptoms of heteroskedasticity or homogeneous so 

that the data will produce a good regression model. 

 

Multicolonierity Test 

A good regression model if there is no 

relationship between independent variables, which 

in this case is the relationship between the 

Entrepreneurial Orientation variable (X1) and the 

Internal Resource variable (X2). Decision making is 

made with criteria if the tolerance value ≤ 1 means 

there is no correlation between independent 

variables and if the VIF does not exceed 10 then the 

model is declared not exposed to multicollinearity 

problems. An overview of multicollinearity test 

results can be seen in the table below. 

 

 

Table 9. Multicollinearity Test Results 

 

 

 

 

Source. Research analysis results (2021) 

The results of tolerance and VIF calculations 

show that the Entrepreneurship Orientation variable 

(X1) and internal resource variable (X2) have a 

tolerance value of 0.040 and a VIF value of 7.511, 

respectively. This indicates that the regression 

model does not experience symptoms of 

multicolumn because each variable has no tolerance 

value exceeding 1 and no VIF value exceeds 10. 

Thus the proposed model is free from deviations 

from the assumption that the classic model of data 

multicollinearity will result in a good regression 

model. 

c) Multiple Linear Regression Test Results 

The multiple linear regression analysis in this 

study is intended to measure the significance of the 

influence of Entrepreneurship Orientation free 

variables (X1) and Internal Resource variables (X2) 

on MSME (Y) business performance bound 

variables. An overview of the results of multiple 

linear regression calculations can be seen below. 

 

Table 10. Multiple Linear Regression Test Result 

Output 

 

 

 

 

 

Source. Research analysis results (2021) 

The output of the double linear regression 

analysis test above explains that the multiple linear 

regression models that are built are as follows: Y = 

6.952 + 0.424X1 + 1.144X2. This multiple linear 

regression equation explains the following: 

• A constant of 6,952 indicates that if there is no 

Entrepreneurship Orientation (X1) and Internal 

Resources (X2) variable then the MSMEs Business 

Performance (Y) variable is worth 6,952. 

•  The Entrepreneurship Orientation (X1) variable 

regression coefficient is positive at 0.424. This 

provides an understanding that each unit of 

Entrepreneurship Orientation (X1) will affect the 

improvement of MSMEs Business Performance 

Coefficients
a
 

 

 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

 

Collinearity Statistich 

Model B Std. Error Beta Tolerance VIF 

1 (Costant) 

Entrepreneurial 

Orientation (X1) 

Internal Resources 

(X2) 

6.952 

 

.424 

 

1.144 

1.749 

 

.189 

 

.123 

.193 

 

.802 

.040 

 

.040 

7.511 

 

7.511 

    a. Dependent Variable:  Business Performance of MSMEs (Y) 

 

 

Coefficients
a
 

 

 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

 

 

Model B Std. Error Beta t Sig 

1 (Costant) 

Entrepreneurial 

Orientation (X1) 

Internal Resources 

(X2) 

6.952 

 

.424 

 

1.144 

1.749 

 

.189 

 

.123 

.193 

 

.802 

3.974 

 

2.241 

 

9.301 

.000 

 

.029 

 

.000 

    a. Dependent Variable:  Business Performance of MSMEs (Y) 
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0.424 assuming the Internal Resource variable 

(X2) is fixed or constant (zero).  

• The Coefficient of Internal Resource variable 

regression (X2) is positive at 1,144. This provides 

an understanding that each unit of Internal 

Resources (X2) will affect the improvement of 

MSMEs Business Performance by 1,144 assuming 

the variable Entrepreneurship Orientation (X1) is 

fixed or constant (zero). 

d). Determination Coefficient Test Result (R2) 

The coefficient of determination (R2) in 

multiple linear regression analysis has meaning as 

a contribution or contribution of influence given 

by the free variable Entrepreneurship Orientation 

(X1) and internal resource variable (X2) to the 

variable bound by MSME Business Performance 

(Y). The calculation result of the Determination 

Coefficient (R2) can be seen below. 
 

Table 11. Result Output Coefficient of 

Determination (R2) 

Source. Research analysis results (2021) 

The calculation result of The Determination 

Coefficient (R2) as the SPSS output above shows 

that both adjusted coefficients R-squared (R2) 

amounted to 0.984. This gives the sense that the 

contribution or contribution of free variables of 

Entrepreneurship Orientation (X1) and Internal 

Resource variables (X2) to variables bound by 

MSMEs Business Performance (Y) was 98.4%, 

while the remaining 1.6% was influenced by other 

variables not measured in this study. 

 

e). Hypothesis Test Results 

Hypothesis I Test Results 

Hypothesis I: It is suspected that there is a 

significant influence simultaneously on 

entrepreneurial orientation and internal resources on 

the business performance of MSMEs home industry 

emping melinjo in Pojok Village. 

Table 12. Output Results F-test 

Source. Research analysis results (2021) 

The F-test result as in the SPSS output 

above shows that the significance value of F (sig.) 

is 0.000 or less than the level of significance (α) 

(0.000 < 0.05). This indicates the simultaneous 

significant influence of Entrepreneurship 

Orientation (X1) and Internal Resources (X2) free 

variables on MSMEs (Y) business performance 

bound variables. Thus, the research hypothesis that 

reads allegedly there is a significant influence 

simultaneously entrepreneurial orientation and 

internal resources on the business performance of 

MSMEs home industry emping melinjo in The 

Corner Village, Ngantru Subdistrict, Tulungagung 

Regency can be accepted or tested for truth. 

 

Hypothesis II and III Test Results 

Hypotheses II and III in this study mentioned 

that each is suspected to have a partially significant 

influence on the business performance of MSMEs 

home industry emping melinjo in Pojok Village. The 

test was conducted using t-test significance test at 

the level of significance (α) = 5%. Decision making 

on the partial influence of free variables on bound 

variables is done by comparing the value of 

significance t (sig.) with the level of significance (α). 

If the significance value of t (sig.) is smaller than the 

level of significance (α) then partially the free 

variable has a significant effect on the bound 

variable (Ghozali, 2016). The results of t-test 

calculation can be seen in the SPSS output below. 

Table 13. Output Result t-test 

 

 

 

 

Source. Research analysis results (2021) 

Hypothetical Test Result II 

 Hypothetical Test Result II: It is suspected that 

there is a significant influence of entrepreneurial 

 Coefficientsa 

Model t Sig. 

1 (Constant) 

Entrepreneurial Orientation (X1) 

Internal Resources (X2) 

3.974 

2.241 

9.301 

.000 

.029 

.000 
    a. Dependent Variable :  Business Performance of MSMEs (Y) 
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orientation on the business performance of MSMEs 

home industry emping melinjo in The Corner 

Village.  

 The test result of t-test states the probability 

value of t (sig.) is less than the level of significance 

(0.029 < 0.05). This shows there is a positive and 

significant influence of variable Entrepreneurship 

Orientation (X1) on the Business Performance of 

MSMEs (Y). Thus, the research hypothesis that 

reads allegedly there is a significant influence of 

entrepreneurial orientation on the business 

performance of MSMEs home industry emping 

melinjo in The Corner Village, Ngantru Subdistrict, 

Tulungagung Regency can be accepted or tested for 

truth. 

Hypothesis III Test Results 

Hypothesis III: it is suspected that there is a 

significant influence of internal resources on the 

business performance of MSMEs home industry 

emping melinjo in Pojok Village. 

The test result of t-test states the probability 

value of t (sig.) is less than the level of significance 

(0.000 < 0.05). This confirms there is a significant 

influence of Internal Resource variables (X2) on the 

Business Performance of MSMEs (Y). Thus, the 

research hypothesis that reads allegedly there is a 

significant influence of internal resources on the 

business performance of MSMEs home industry 

emping melinjo in The Corner Village, Ngantru 

Subdistrict, Tulungagung Regency can be accepted 

or tested for truth. 

 

4. The Influence of Entrepreneurship 

Orientation and Internal Resources on MSME 

Business Performance  

 Business performance measurement should 

use a balanced scorecard, which is a performance 

gauge that measures the company's overall 

performance both financially and non-financially 

(Anthony et al, 2009). A balanced scorecard as a 

performance gauge itself was originally developed 

by Kaplan and Norton (2006) as part of the 

management concept in the form of the concept of 

measuring the company's performance. Therefore, 

THE business performance of MSMEs is measured 

by using a balanced scorecard based on financial 

perspective, customer perspective, internal business 

process perspective, and learning and growth 

perspective (Kaplan and Norton, 2006; Mulyadi, 

2011). 

 Some things that need to be considered by 

MSMEs to improve the business performance of 

MSMEs is to always stick to the principles of 

entrepreneurial-oriented business and optimize the 

internal resources owned by MSMEs. 

Entrepreneurial orientation is the process, practice, 

and decision-making activities or tendency of 

individuals to innovate, be proactive, and be willing 

to take risks to start or manage businesses that are 

the basis, and resources to find business 

opportunities to succeed. Meanwhile, internal 

resources are the ownership of various assets 

internally which is the source of the power of 

MSMEs to run businesses to achieve profit. 

The results of this study mentioned that there is 

a significant influence simultaneously on 

entrepreneurial orientation and internal resources on 

the business performance of MSMEs home industry 

emping melinjo in Pojok Village, Ngantru 

Subdistrict, Tulungagung Regency. The results of 

this study are in line with the results of Basile 

research (2012) which researched with small and 

medium enterprises (SMEs) in Italy. The results of 

this study concluded that entrepreneurial orientation, 

internal resources, and external resources have a 

significant effect both simultaneously on the 

performance of SMEs in Italy. The results of this 

study are also consistent with the results of 

Witjaksono research (2014) which confirms that 

entrepreneurial orientation and internal resources 

have a significant positive effect on the company's 

performance, either directly or indirectly through 

competitive advantage. 

 

5. The Influence of Entrepreneurship 

Orientation on The Business Performance of 

MSMEs. 

 Entrepreneurial orientation is the process, 

practice, and decision-making activities or tendency 

of individuals to innovate, be proactive and willing 

to take risks to start or manage businesses that serve 

as the basis and resources to find opportunities for 

success. At the heart of entrepreneurship is the 

ability to create something new and different 

through creative thinking and innovative acting to 

create opportunities. Related to this, the 

entrepreneurial orientation in question is the 

entrepreneurial orientation owned by MSMEs which 

is measured based on aspects of innovativeness, 

risk-taking, proactiveness, competitive 

aggressiveness, and autonomy (Lumpkin and Dess, 

2006). 

The results of this study mentioned that there is 

a significant influence of entrepreneurial orientation 

on the business performance of MSMEs home 

industry emping melinjo in The Corner Village, 

Ngantru Subdistrict, Tulungagung Regency. The 

results of this study are in line with the results of the 

study that concluded the positive and significant 

influence of entrepreneurial orientation on business 

performance and some of the business performance 

is the business performance of MSMEs. 

The results of the study are in line with the 

opinion that there is a significant relationship 

between entrepreneurial orientation and corporate 

performance (Gosselin, 2005), entrepreneurial 

orientation is one of the company's resources and 

capabilities (Ferreria and Azevedo, 2008). An 
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increasingly good entrepreneurial orientation will be 

able to improve the company's ability to market its 

production towards better business performance 

(Wiklund, 2009). Entrepreneurial orientation is 

related to the search for opportunities, the courage to 

take risks and the decisions of the organization's 

leaders. This will have a direct impact on the 

company's business performance results (Knight, 

2000:14). 

Entrepreneurial orientation is a very important 

component in developing a business. 

Entrepreneurial orientation is believed to boost the 

performance of MSMEs in developing the products 

produced. Higher entrepreneurial orientation can 

improve the company's ability to market its products 

towards better business performance (Covin and 

Slevin, 1991). Entrepreneurship orientation is a very 

important component in the development efforts of 

MSMEs. Without a directed orientation, MSMEs 

will be difficult to win the competition in contesting 

the market. 

6. Effect of Internal Resources on MSME 

Business Performance. 

 The results of this study mentioned that there 

is a significant influence of internal resources on the 

business performance of MSMEs home industry 

emping melinjo in Pojok Village.  The results of this 

study are in line with the results of research 

conducted by Basile (2012) and Witjaksono research 

results (2014) which each concluded in his research 

that there is a significant influence of internal 

resources on business performance, some of which 

are the business performance of MSMEs. 

The results of the study are in line with the 

opinion that companies, including MSMEs, have 

some support in the form of resources that will 

greatly affect the success of the company's business 

performance (MSMEs) itself. Business growth and 

performance are influenced by several factors that 

are classified into 2 (two) categories, namely factors 

related to the internal business environment and 

factors related to the external business environment. 

Both internal and external resource factors will 

greatly affect the company's business performance 

which leads to the company's success. In the context 

of internal resources, businesses with good financial 

management capabilities will experience higher 

revenue increases compared to businesses that are 

not supported by good financial management 

capabilities (Capps and Glissmeyer, 2012). 

Resource-Based Strategy states that attention 

to the use of internal resources as a business strategy 

to face the success of the product creation process 

should be developed for the entire manufacturing 

business through a strategy based on superior 

internal resource development (Mosakowski, 2015). 

The resource-based view of firms states that certain 

types of resources owned and controlled by 

companies have the potential to generate 

competitive advantages that ultimately deliver 

superior business performance. The relationship 

between resources and competitive advantage is 

strongly influenced by elements such as assets 

owned by the company that can be interpreted as one 

of the strengths in supporting the company's 

business performance (Rose et al., 2010). 

Manufacturing businesses will get easy guidance in 

conducting evaluations based on the strengths and 

weaknesses of existing internal resource 

capabilities. The results of this evaluation will be 

used in decision making to improve the company's 

business performance (Lovas and Ghoshal, 2010). 

This provides an understanding that the 

development of internal resources in a good and 

optimal manner will ensure the success of the 

company's business performance (MSMEs). 

CONCLUSION 

There is a significant influence simultaneously 

on entrepreneurial orientation and internal resources 

on the business performance of MSMEs home 

industry emping melinjo in Pojok Village, Ngantru 

Subdistrict, Tulungagung Regency. 

There is a significant influence of 

entrepreneurial orientation on the business 

performance of MSMEs home industry emping 

melinjo in The Corner Village, Ngantru Subdistrict, 

Tulungagung Regency. 

There is a significant influence of internal 

resources on the business performance of MSMEs 

home industry emping melinjo in Pojok Village, 

Ngantru Subdistrict, Tulungagung Regency. 

SUGGESTIONS 
1. Office of Cooperatives and MSMEs 

• Should pay special attention in the form of 

training and management assistance to improve 

the business performance of MSMEs because it 

is proven that MSMEs have a role in supporting 

the regional economy while reducing the 

unemployment rate. 

• Should help provide solutions in addressing the 

problems faced by MSMEs, such as capital, 

reduced labour, access to raw material supplies, 

marketing distribution, and so on. 

2. MSMEs Actors 

• Should always strive to improve the business 

performance of MSMEs to be able to compete 

with similar MSMEs while being able to win the 

market competition. 

• It should be done in the management of MSMEs 

with entrepreneurial orientation because it is 

proven that entrepreneurial orientation has a 

significant influence on the business 

performance of MSMEs. This can be done by 
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always trying to improve aspects of intimates, 

courage in risk-taking, activeness, 

aggressiveness in competing, and autonomy 

(self-reliance).  

3. Next researcher 

Should make the results of this study a reference 

in conducting further research and development 

research. Research can be done with different 

variables, different objects, and different analytical 

methods. 
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